
Planning for Economic and 

Fiscal Health 

Christopher Zimmerman 
Vice President, Smart Growth America 

County Board Member, Arlington Virginia 



Planning for Economic and Fiscal Health 

This is about how the pattern of development 

ï how we choose to grow ï  

affects a regionôs ability to compete 

economically, to be fiscally sustainable, and 

to provide efficient and effective public 

services ï  

to maintain a high quality of life. 
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Premise: 

The way we design and build our 

communities has enormous 

consequences 



Photo of rural New Jersey  by Alex MacLean 
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Photo of Baltimore by Alex 

MacLean 

Life in a pod:  cul-de-sac America 



Photo of Bloomingdale, Illinois by Alex MacLean 

Life in a pod:  cul-de-sac America 



Housing as crop circles?   
Or, designed for viewing by the gods? 

Photo of Sun City, Arizona  by Alex MacLean 
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It affects the way 
we live our lives 
on a daily basis. 



It affects the way we live our lives 

on a daily basis. 
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Weôll come back to this. 

Now letôs look at whatôs driving 

change for our communities. 
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1. The market is changing, especially for housing 

 

2. The recipe for economic growth  

is changing 

 

3. We can no longer afford to use tax money to 

subsidize inefficiency 

3 important factors  

affecting the future of our communities 



1. The changing market 



Your community is changing 

There are two demographic changes that 

are driving the market and must drive your 

decision making. 

ïThe rise of the Millenials. 

ïThe aging of the Baby Boomers. 

THE CHANGING MARKET 



Demographic change and  

the labor force 
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Your community is changing 
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THE CHANGING MARKET 



Your community is changing  

and preferences and the  

market are following.  

THE CHANGING MARKET 



Americans Value ñSense of Place,ò 

Whether City, Village, or Rural Town 

 



Americans Want More Walkable, 

Sustainable Neighborhoods 

Americansô ideal communities have a mix 

of houses, places to walk, and amenities 

within an easy walk or close drive.  

ï77% of Americans want pedestrian-friendly 

features. 

ï88% place more value on the quality of the  

neighborhood than the size of the home. 

Source: Consumer survey conducted for the National Association of Realtors 

THE CHANGING MARKET 


